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It is always advisable to run several variations of ads – this has been my best perfor-
ming ad so far.

As you can see from the ad level info, this ad has been running for 3 months and aver-
ages at $2.06 AUD which is $1.58 USD at the time of collecting this data.
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This is what the actual ad looks like:

Here is the targeting:

This ad was sent to mobile traffic.
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My Thoughts On Why This Works So Well

The majority of people following the pages targeted for this ad are interested in busi-
ness and a large proportion were interested in starting a business. We discovered this 
by testing different audiences.

The image is eye catching and asks the reader a question they don’t know the answer 
to yet, and probably want to find out.

The copy is short, to the point, and clearly shows the benefit of opting in.

Everyone loves to find out more about themselves. There is no “wrong” answer to this 
quiz so it’s super enticing to find out which of the archetypes you are.

Does This Mean You Need A Quiz? Not Necessarily. 

One positive of a quiz is that you can segment your subscribers depending on which 
answers they choose in the quiz, which is useful later on, for knowing what kind of con-
tent and what offers they might like.

The flipside of quiz leads is that people are not necessarily engaged. They signed up 
because they wanted to learn more about themselves, not because they definitely, in 
my case, want to start a business.

We will cover optin freebies in Building Stage 3 – Design Your Offers. In the meantime 
let’s get started!


